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ABSTRACT 
Sharing economy is an economic model which is associated with the principle of sharing of ideas, space, 
skills, and products in a peer to peer network. This research aims to reveal the opportunities and risks of 
implementing sharing economy platforms as well as this economic model is suitable for Albania alike 
countries that imposes high barriers costs for micro entrepreneurial innovative startups with desire to enter 
in the market. These platforms enable them the possibility to establish their tech-based businesses without 
being dependent of the large capital required to invest. 

This study suggests that cooperatives which represent, on one side, a democratic, transparent and efficient 
collaborative model of providing goods and services and on the other side have a high skepticism in post-
communist societies, may exploit the opportunities when engaging with sharing economy platforms, in 
particular, when innovating their features, to better fit the socio-economic developments in the market. The 
research aims to encourage every initiative in this field by proposing efficient ways to develop these 
platforms. 
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1 Introduction 
Sharing economy marketplaces have become cross-cultural phenomenon as these platforms have come up as 
a necessity to satisfy customer needs through digital platforms rather than evolving as a government 
economic strategy and is based on ‘Access to’ rather than ‘Ownership of’ physical and human assets like 
time, space and skills (Botsman & Rogers, 2010a; Kim, Yoon & Zo, 2015). Sharing economy platforms have 
been evolved in early 2008 (Olalla & Crespo, 2019; Slee, 2018) and till then have brought some significant 
socio-economic benefits to developed nations precisely in those branches of economy such as “on-demand 
household service, on-demand professional service, p2p transportation” (Vaughan & Daverio, 2016) that 
underdeveloped markets lack in prosperity and that is the reason why Albania must be more focus oriented 
towards new ways of developing their economies with less costly alternatives by having lower transaction 
costs. 
This research is focused on ways and risks of implementing sharing economy specifically in Albania which 
represents a developing country, one of Europe's poorest countries, with agriculture which dominates the 
economy and employs a about 40% percentage of the workforce, large informality that characterizes the way 
of doing business and government integrity remains always a concern (Kruja, 2013a; Gecaj, et al., 2018; 
Miller, et al., 2019; Kruja, 2020a). Doing business (2019) report ranks Albania in 63rd place out of 190 
countries and point out that the government must pay serious attention to the topic of “paying taxes” 
(122/190). Whereas, Transparency International (2018) ranks Albania in 99th place out of 180 countries by 
scoring only 36 points out of 100 in corruption index that is the perception of experts and businesspeople for 
corruption level in public sector. All of these elements make it tough for certain actors along with their 
struggling efforts to make the leap to a potential economic growth and on the other hand governments 
circulate and apply strategies that are not implemented in the right way. In addition to that, businesses have 
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not achieved to succeed due to harsh start up environment, high cost of setting up traditional business models 
and an unfair competition in the market which in contrary sharing economy is there to regulate the 
environment by incorporating together notions like digital platforms, trust and cooperatives. Scholars point 
out that by implementing collaborative platforms it is achieved increase of employment, resource usage 
effectiveness and efficiency as well as fair pricing and competitiveness (Stahel, 2010; Hysa et al., 2020). 
This research attempts to develop a framework on the immediate need of Albania to create a public awareness 
campaign and formulate the proper legal regulations appropriate to have a smooth sharing economy 
administration, covering not only the government and its agencies but as well as media, civil society, 
businesses that must create a friendly environment. Government can be both an enabling and constraining 
influence through the establishment of regulatory environments, the increased legitimacy of their policies 
and also through the role that is placed on entrepreneurship in societies where entrepreneurship has had a 
short history (Xheneti & Smallbone 2008; Kruja, 2020b). 
In addition to the illustration of current state of the country, the study examines further issues that shape the 
challenges of evolving sharing economy in Albanian context by defining: (1) the sectors of economy where 
strategy makers and platform developers must be concentrated on to create the proper infrastructure; (2) the 
appropriate cooperativism model that Albania must welcome in order to achieve sustainable development. 
Cooperatives in post-communist countries that is the case of Albania (that in most cases fall in the basket of 
developing countries) is a trustless model for community to participate on because remind them the 
communist regime. In this topic will be discussed further whether it is more valuable to have more access to 
the goods or services rather than just having an ownership title.  
 

2 Study Background 
Sharing economy’s core operations are built throughout the philosophy of sharing that has been necessary 
for our survival as a species (Belk 2014; Albinsson & Perera, 2018) that includes not only transactional 
activities but also, unconditional gifts and charity as an ethical and moral act. Correlation that occurs between 
individuals with different needs and explaining the reasons that makes them share their assets, is a focal point 
to pay attention when studying the human economic behavior and at the same time-sharing economy. 
Moreover, sharing has not existed only as an ordinary need of neighbors to exchange goods and services with 
one-another. Establishment of cooperatives, used as one of the mechanisms to share resources, brought to the 
community the possibility to satisfy the community needs and have access to affordable and quality goods 
and services. 
Market ecosystems are currently experiencing a metamorphosis that have a direct impact on the way 
economic actors are interacting in the marketplace. Sharing economy, the leading term of what is propagating 
to have disrupted economic sectors in developed countries and possibility to boost economic growth in 
developing countries (Sundararajan, 2016; Albinsson & Perera, 2018; Hysa, et al., 2020).  
Different authors have used different terms and definitions to describe Sharing Economy such as 
Collaborative Economy, Collaborative Consumption, Peer to Peer Consumption and there are about 17 terms 
reported in the genealogic investigations conducted by Dredge & Gyimóthy (2015). These terms often frame 
the sharing economy as a hybrid, digitally facilitated, alternative economic model embedded in (or 
rediscovering) deep-rooted cultural, moral, and ecological rationales (Dredge & Gyimóthy, 2015, p.293). 
Botsman (2014) uses the Collaborative Economy term and defines it as “a system activating the untapped 
value of assets through models and marketplaces that enable greater efficiency and access” (p.24). 
Meanwhile, the Collaborative Lifestyle is described by Botsman & Rogers (2010b) as “people with similar 
interests banding together to share and exchange fewer tangible assets such as time, space, skills, and money” 
(p. 73). Scholars have considered sharing economy as one of the “alternative forms of economic exchange” 
(Widlok, 2017) which could bring market growth after the financial crisis in 2008 by emphasizing access 
over ownership and focus on “cooperative rather than competitive market behavior” (Widlok, 2017; Shmidt, 
2017). Other authors emphasize that the company only owns the infrastructure build by them and modeling 
a rating apparatus which will grow trust in marketplace (Como, et al., 2016) or set of principles, that include 
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critical mass, idling capacity (the untapped value of unused or underused assets), belief in the commons, and 
trust in strangers (Botsman & Rogers, 2010a; Sundararajan, 2016). These platforms made possible creation 
of communities in the marketplace without knowing each-other but accessing and sharing resources between 
them that led to an easier usage of capacity (Sundararajan, 2016).  
 

3 Perspectives of a Post-Communist Country 
Cooperatives are part of sharing economy platforms or better saying are among the main components when 
designing a sharing economy organization structure. Cooperatives are an evolutionary community 
organization system because of their ownership model. In Albania a former communist country, there exists 
a negative public perception for cooperatives as they were a communist model. The same perception is 
observed as well in other post-communist countries. These societies nowadays see themselves associated 
more with “private ownership” model than “sharing or direct exchange with other citizens” (Como, et al., 
2016). 
Albania would be right to put into practice the idea of “Platform Cooperativism” established by Scholz (2014) 
suggesting that if platforms were controlled by their users – organized in the form of a cooperative – most of 
the governance and social responsibility issues would be solved. The benefits come from members of 
cooperative would gain shared ownership to the value produced, as well as platforms could enforce the 
connection among workers. 
The traditional way of developing relationships, as a result bring ‘resource losses due to lack of information’ 
(Allen & Berg, 2014) for both individuals and firms. Micro-entrepreneurial businesses (on-demand 
household service, on-demand professional service, P2P Transportation) in Albania have a great potential to 
grow their businesses by designing online platforms where providers of services and customers could meet 
and share knowledge with each other and where companies could target the appropriate market segment. 
Sharing economy have disrupted the traditional marketplace costs by reducing sacrifices in the relationship 
that consist of the transaction costs economies. The sharing economy is associated with discussions that draw 
attention to the ‘problem of the utilization of knowledge not given to anyone in its totality’ and price 
mechanism as market institution for the coordination of knowledge (Hayek, 1945), the role that sharing 
economy is playing today by decreasing the transaction costs, extending the market and allowing access to 
underused assets.  
Albanian economy has enabled an inconsiderable space for new industries to evolve or for existing ones to 
innovate. Sharing economy function to an extent as a platform where could occur the process of creative 
destruction describing the “creation of a new industry or method of doing things destroys the industry or 
process that preceded it” or just achieve destruction of old practices and not of old products and services. 
Agriculture and tourism are key sectors of the Albanian economy, given the natural resource owned by the 
country and geographic position (Bernet & Kazazi, 2012; Ferizi & Kruja, 2018; Kruja, 2020b). There is 
happening a trust shift in the way that people are trusting more sharing economy platforms than government 
institutions and services. This phenomenon generates the idea and the question whether sharing economy 
platforms can get more responsibility in Albanian institutions, in sectors that till now have been operated by 
the state. Governments are systems that carry on and manage the resources of the country. So, the question 
that arises naturally has to do with the debate whether there exists or not the risk of these governments to 
build unlawful connections with some of the sharing economy platforms and establish a 
monopolistic/oligopolistic nature (Scholtz, 2014) with a false display of the free market which than raises the 
other question regarding if it’s worthy welcoming sharing economy or it is a risky business and the effect 
will not be significant. 
 
As sharing economy is perceived as a provider of real opportunities for micro-entrepreneurial businesses to 
increase their business capabilities and looking at the economic perspective, in the figure 1 below is provided 
a framework for an establishment of platform collaborativsm in Albania, but not only. Knowledge is the key 
element of the innovation systems and the institutions which have an important role in its development can 
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be stated as: universities and academic institutions (develop and transfer knowledge); government 
organizations; innovative enterprises (Kruja, 2013b, p. 7). A synergic collaboration among the system 
stakeholders, industry-academia-government-society as defined by the Quadruple Helix model is crucial. 
Beside the triple helix spiral collaboration model of Etkowitz & Leydersdorf (1995) university–industry–
government, a fourth helix of collaboration recognized as “media-based and the culture-based public” is 
extended by emphasizing that “culture and values, and the way how ‘public reality’ is being constructed and 
communicated by the media, influence every national innovation system” (Carayannis & Campbell, 2009). 
Yun & Liu (2019) point out that this type of collaboration is crucial for social, environmental, economic, 
cultural, policy, as well as knowledge sustainability necessary to bring about open innovation micro- and 
macro-dynamics.  
 

 
Figure 1. A Framework for Platform Cooperativism Establishments in Albania 
 

4 Conclusions 
Underdeveloped countries face difficulties to keep updated with innovative economic models that are 
growing in developed nations. The main reason why it has occurred is in a considerable rate delegated to the 
government capacity to have a clear strategy to support these initiatives but also media, as the law states, 
have to be informative and educative toward the public related to these radical changes in the market 
worldwide. Having said that, the discussion in Albania is raised in two levels. Firstly, society must be aware 
of these new models and then debating about technical and administrative issues. This research has been 
dealing with and arguing the second level of discussion by considering the first, a government and media will 
even though the paper suggests that it is a stimulation for Albanian institutions, to take into consideration the 
role of sharing economy our market. 
This study aimed to give answers to some questions that describe the opportunities and risks of implementing 
sharing economy platforms in Albania and suggesting focus and adapt new economic models in the 
marketplace. 
The research proposes that cooperatives which represent, on one side, a democratic, transparent and efficient 
collaborative model of providing goods and services and on the other side have a high skepticism in post-
communist societies, may exploit the opportunities when engaging with sharing economy platforms, in 
particular, when innovating their features, to better fit the socio-economic developments in the market. The 
study has also a modest purpose to encourage every initiative in this field by proposing efficient ways to 
develop these platforms through quadruple helix collaboration among Industry-Government-Academia-
Society. 
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